The Future Student Odyssey

The role of online across all stages of the recruitment journey
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3 key takeaways

Know how to use your website effectively at every stage of the student
recruitment cycle

Know how to personalise an experience to create a data-informed
dialogue with your future students

Know how to use engagement data to show applicants that you truly .' '
get them a
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| ‘.‘ . Focus of Virtual Experiences over the past ~4 years

+

On demand Always on Virtual tour Evergreen content

Virtual event Single event  Virtual open day Live webinars



What s Vepple?



http://www.youtube.com/watch?v=ijPShrdc4SI
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Task: Where are your prospective students getting the best
online experience?

¢ ¢

Early enquirers Pre-applicants Applicants Pre-arrivals
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X

Q: What information, if any, would want to hear from universities now? Please select all that apply

(Multiple Response) Any advantageous work experience [N 73%
+ GCSE requirements for degree courses [N 73% x N
Choosing suitable subjects to take at A-Level or equivalent [INNNENEGGE 64%

Whether additional qualifications may be advantageous NG 60%

o +
96% of What university life is ike G 0%
Year 11s
- want Any advantageous extra- or super-curricular activities  [IINGEGRNEEE 53%
information Summer schools / taster days [N 56% . )
: from you ) The financial support available I 53%
+
x . The timings of the application process I 48%
+ How university compares to school / college [N 48% x x
+ X The support on offer at university (e.g., academic support) NG 40%
: Other | 1%
I don't want any information [} 4%
+ - X X . + .
. +




\ake it visually appealing!



http://www.youtube.com/watch?v=Fnsir2kJ3vs

Don’t confuse users!

STUDENT INSIGHTS:
Too much information
on a website



http://www.youtube.com/watch?v=7ePAeaIN0tg

Ehe New ork Times

Trump Case In Georgia  Wnat WeKnow  Thelndictment  Key Players  The Prosecutor  The Judge  Trump Iny

Trump Won't Be on Trial in Georgia
Case This Fall, but His Presence Will

D_LC.I.

Create a free account, or log in.

Gain access to limited free arti
n

Email Address

ou agree to the updated Tt
and

 Continue with Google

€ Continue with Facebook

& Continue with Apple

Enjoy unlimited access to all of The Times,
See subscription options

Create an account to read the full story.

The author made this story available to Medium members only.
If you're new to Medium, create a new account to read this story on us.

Continue in ap
Or, continue in mobile web
Sign up with Google

Sign up with Facebook

Sign up with email

Already have an account? Sign in

[ ]

Instagram

Phone number, usel

OR

[l Log in with Facebook

Forgotten your password?

have an account? S

Happening now

Join today.

si

up with Google.

ign up with Apple

or

Create account

@

Already have an account?




< Back Order a prospectus

¥ Change your personalisation

DISCOVER Creative Industries WatchLater  Share
CreaiiEndis Where ideas meet audiences: We focus on developing three skills - visual
About Kingston communication, multi-platform storytelling and rapid prototyping. Where creative

meets business: As part of an art school we learn by experimentation and practice. - -
Student Life Students will have a studio space ‘The Common Ground' to work and collaborate Id . B n 0 r rU WS I n W I t
PR from, as well as having full access to all of our studios, workshops and technicians. eas en » g e L
They learn design skills, prototyping and immersive technologies as tools for
communication. Budgeting, project management and pitching will help sell ideas to

e gate applied to key items
with high value exchange

“Live case studies have given me the chance to
work with real clients. We got the chance to
work on a group project and an individual
project. We had very different clients with
varying expectations, which was very

interesting. 1 20/0 Sig n-u p rate

R W O

Digital Workshop Mould Making and Caster Ceramics Studio - kiln Ceramics Studio
Plaster Room room

One of the key things we learned was
communicating with the client, always going ®
back to their initial brief. This way we kept
ourselves grounded and focused on the
outcomes the client was looking for.”

Frida Skoglie °
3rd year

+
Noble Letterpress Printmaking Studio
© Collapse *

L] .
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Google Analytics data extracted from university Vepple : :

L] .

platform month of May 2023. +



¢

Registered for an account

Provided marketing consent

New to CRM

University of Bradford: Case Study

iay 2023 snapshot:

58% were total fresh
leads in CRM

Open rate 52% vs 44%

11% increase in CTR



UNIVERSITYoF
X ' PORTSMOUTH

Welcome to our

Users are required to enter a level of Virtual Experience
personal data to access the experience ‘

This option can generate 25%
more leads than Log In.

Lead capture fields can be conditionally
shown based on user personalisation
preferences allowing you to capture
leads only for key recruitment priorities.

@ Lead Capture - Pro

University of

w Sunderland

Welcome to our Virtual
Experience

Tailor your Virtual Experience below
and explore exclusive content

= Study Level v
= SubjectArea v
®  Parent or Student v
® UK or International Student v

* Country v *Year OfE.. \V/
* First Name * Last Name

Email *DateOf.. (4

Contact preferences:

D 1 would like to receive email communications
from the University of Sunderland

[ 1agree to the terms View Terms

oy
a.ru.|

Experience ARU

To get the best experience, tell us a bit
about you and your interests.

* First Name

We'd love to share useful course information
with you. if you would like to be contacted via
email please tick the box below:

|:| | would like to subscribe to email updates
D I have read and accept the terms outlined

in the e-privacy statement below

View Terms

C I )
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Which of the following are
important when choosing
universities to apply to?

10%

Course Content

62%

University Atmosphere

6l%

Student Satisfaction

08%

Accommodation
Offered

08%

Achievable Entry
Requirements




UC/S

39% b
Attended fewer Did not attend
open days due to any
costs

“By restricting their opportunity to explore the different potential
environments, they have reduced the option available to them before
they even apply”



Virtual vs Physical



Gase Stucy: UCLan’s “Wrap around™ experience

< Backtosignin . Book an Open Day m @

v Shangeyour subject or
study level

DISCOVER A day in the life of an Art & Design
student

Welcome

Student support
‘Accommodation
Student life

Art and Design

All subjects

Preston v
Burnley v
Westlakes ~

BB EBE SO Q2 b

EXPLORE

© Interactive map
INTERACT

On demand content

#® Chatto ourstudents

Average session duration

© Collpse ; e il : 8 | \epple 6min 29secs

uclan.ac.uk 3min 43secs




Gase Stucy: UCLan’s “WNrap around™ experience

Source: Google Analytics:
UCLan Vepple

B your-subject student-life [l explore [ accommodation

800.00%

Period: 15 days surrounding
October open day

600.00%

Summary: 400.00%

e Email dispatched 5 days prior
to the event pushing to Vepple
“explore student life”

200.00%

e 700% increase against
baseline page views

0.00% %

e Significant increase from 2
days before until 2 days after -
peaking at 450%

-200.00%
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e Baseline mobile usage 47%
(desktop 51%, tablet 2%), on
day of event mobile usage
soared to 79%.

-400.00%
- -1 0 1

Days from open day

Google Analytics data extracted from UCLan Vepple platform. Open day 16th OCt 2022. Data from 7 days before and after - 15 day period. Total users 1130.



Gase Stucy: UCLan’s “Wrap around™ experience

e Before:
o  Building anticipation
o Practical tips for the open day including mapping
o  Traffic driven by direct e-comms

e During:
o QR codes for closed/busy areas

o Supported by social media channels, with Vepple as a follow-up
o Mapping tool to showcase users current location and nearby relevant content
o FUTURE DEVELOPMENT - Open day checklist - sign up for updates on our
website
o After:
o  Thanks for coming - consolidate online
o  We're sorry we missed you - relive it online 1828

o Student life content works well here
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Personal not transactional



Personalisation 1S the default standard for

engagement
S
- &
71% of consumers expect 76% get frustrated

companies to deliver
personalised interactions

when this doesn’t
happen



What challenges do you have when it comesto - .

iImplementing personalised content at your
university?



" Challenges of implementing personalisation

40% 2OX 3% ©) 78% 2

Struggle to link to data-related Struggle with poor Struggle with ‘data

data qualit ,
technologies q ¢ CEl




And here is what we see from Vepple

3.6x 3.9X 9.9X 7.3x

more likely to
click to register &
share name/email

more likely to on average session
click on one of durations are this

the main CTAs much longer

more likely to consent
to email marketing

Google Analytics data extracted from 14 Vepple platforms, covering 65,000 user sessions over a 120-day period - 18th October 2022 - 14th February 2023.
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Using data to deliver meaningful communlcatmn ,.,"'

1. Understand what students want
2. Create better content
3. Humanise your university and create connections.



The Personalised Journey

User visits a Vepple-powered site

User personalises their experience
and shows interest in Nursing

User explores relevant content <

User registers for the platform to
access some gated content

Users browsing behaviour is stored <
in their profile

Vepple data is synced with CRM

N O P I



The Personalised Journey

User visits a Vepple-powered
C site
+
> + User personalises their
experience and shows interest
in Nursing <>

User explores relevant content

DE

User registers for the platform
to access some gated content

<

Users browsing behaviour is
stored in their profile

G
T M B RS

Vepple data is synced with
CRM

Nursing: action plan

Relevant students are contacted

@ Nursing applications are down

GE] User receives the email and clicks the link to Vepple
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\lepple traffic over Clearing

# Sessions

20th Aug 2023 25th Aug 2023 31st Aug 2023
1st Aug 2023 5th Aug 2023 10th Aug 2023 15th Aug 2023

Data from Google Analytics. 1st to 31st August, 35,254 sessions.



Glearing Compression!
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Future students through the CGlearing process: _' ’

) ¢

N O -

Potentially haven't Are likely more emotional Don't have time to
visited in-person than they typically would be digging for
nor will they be and hence very visual, information

easily digested content
with which they can relate
is key
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(ase Study: Salford Start Smart

< Back i;# ‘S‘ai‘ﬁ;i‘ﬁ Follow us on Instagram [l Follow us on Twitter |l Follow us on Facebook n m

Change your personalisation & L % b
v 7 ;
. o . " Ways to mak ;
#/== Connections: making friends, keeping in touch and finding ... ° - ~ 3 "si ,ﬁ:ﬁs:""a 9 4
DISCOVER ® '/ salford Uni
£ Instagram Reel

B Introduction US News

__ Channel videos

Taking care of yourself and
each other

am Managing your studies
Being a responsible student

Managing your money

6 W

‘Your employability

INTERACT

Upooming vents Make friends with Um

If social media and WhatsApp groups aren't your preference, Umii has your back. Working to bring students together,
Umii connects you to students at Salford with the same interests, similar course types and societies as you. Quite literally
making friends with a click, Umii is the perfect solution for those who are nervous about face-to-face interaction straight
away or prefer to meet people online.

Find out more on our Made in Salford blog or download the app now for Android or iOS.

Blog: Using Ui

our Students’ Union: support and connecting with others




Gase study- Salford Start Smart

DISCOVER
a2 Settling in a8
Taking care of
@® yourself and each & You need to be signed in to access this area.
other
o Managing your Login / Sign up
(] . -
studies
Being a responsible
garesp &
student
« Managing your
& -
money
N Your employability e



Recap of takeaways

Know how to use your website effectively at every stage of the student
recruitment cycle

Know how to personalise an experience to create a data-informed
dialogue with your future students

Know how to use engagement data to show applicants that you truly .' B

get them



\Vlission Complete

For more information visit vepple.co.uk.

For a Vepple chat or demo get in contact with Vic littler -
victoria.littler@revolutionviewing.com

Any gquestions?

BOOK A DEMO NOW

Scan the QR code to book your demo
or find out more at vepple.co.uk



mailto:victoria.littler@revolutionviewing.com

