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Know your audience

• 3.484 billion active social media users worldwide (45% of the worlds 

population)

• In the UK 45 million social media users (67% of the population) – 39 

million are mobile social media users

• The average UK user spends 1 hour 50 mins a day scrolling through 

social media
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• FB overtaken by Instagram as 

the most popular social media 

platform used regularly by 

students

• FB declined by 8% since 2017

• Insta increased by 2%

• Snapchat declined, but only by 

2%

*UCAS survey data: the 

2018 applicant
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If students could 
only use one 
social media 

platform…

*UCAS survey data: the 

2018 applicant
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Know your audience
• A typical student will follow a multi-channel user journey likely using 

a number of the social channels below.

• We need to know which channels they are on and what content they 

are looking for in order to enhance their student journey
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Know your audience
• Audience analysis project to really 

understand who we’re engaging 

with on each platform

• Asking our audience what they 

want to see

• Personalisation is key!

• Content tailored for each of our 

primary audiences
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Engage your audience
• Get your audience involved to make them feel part of the 

community

• Gen Z want to see authenticity and hear about real experiences

• They want social interaction 

• Gen Z are socially conscious

• They want to talk about and address issues such as mental health, 

body shaming and bullying

• They love the weird and the whimsical
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Engage your audience - #NameTheRobot

• 2nd best performing post of the year 

so far on Facebook

• Best performing post on twitter of 

the year so far

• Multi channel campaign

• Generated interest in Research at 

Edge Hill

• Over 150 entrants from across the 

EHU community
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Engage your audience - #myEHU
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Engage your audience – polls, 
quizzes and questions
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Engage your audience – link to 
current affairs and events
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Engage your audience – address 
personal issues 
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Engage your audience – address 
personal issues 
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Engage your audience – it’s ok to 
be fun and light-hearted
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Supporting your institutions 
social media team
• Let them know of any student ambassadors you are working with 

that are doing really interesting things, or would do a great student 

takeover

• Understand that they’ll be getting requests from all over the 

university and they can’t feature everything

• Involve them in Open Day planning as social media is a key part of 

the event

• Share images and videos with them of other events that you’re 

running or attending
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Engaging students in a social world



The project - #digitechfutures

• To highlight BU’s excellence in the area of digital and technology

• A social media-led campaign – with a £3.5k budget to put into social media boosting and 

advertising

• A multimedia approach, utilising in-house video skill and photography to produce content 

specifically for social media

• Utilising Shorthand to make our content more relevant for our audience

• Schools were a key audience – as we looked to enthuse them in the subject matter and suggest 

courses that might be appropriate for them to study 

• Key industry involvement helped our message go further, drawing on alumni who are currently 

making movies and TV shows

• https://www.bournemouth.ac.uk/digital-technological-futures

https://www.bournemouth.ac.uk/digital-technological-futures
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Photography 1-up



Repurposing content for all channels

https://www.bournemouth.ac.uk/vfx-excellence

https://www.bournemouth.ac.uk/vfx-excellence


Outcomes

• Successes

• Content creation was key to seeing our 

message go further – multimedia is king! 

• Great comments showing we reached the 

right audience in part: 

Social media users said, “This made me 

think of [my daughter] and her art, so many 

possibilities in this digital world.” 

Another said, “Every time I read or hear 

about BU’s achievements I feel very proud of 

the fact that I was a part of it all those years 

ago, Well done again everyone!” 

• Challenges

• Our target audience are very voyeuristic –

how do we get them to engage moving 

forward?

• Making sure we remain on the cutting-edge 

of technology – where will school-aged target 

audience be next, what platforms?

• Time and skill – how do we – as very busy 

people – make social a priority? 



Conclusions

• Our social campaign spend was £2,700 and resulted in an overall reach of 711,920 (paid and 

organic, including video views over 10 seconds), with an overall engagement of 8,832 shares, 

comments or clicks through to content.  

• Engage your target audience as a part of the project, what do they want to see/hear – we could 

have done better if we did this 

• There is so much on social – there has never been a greater need to make your content stand 

out – don’t just do multimedia – do it better than anyone else! 

• If its worth saying, its worth investing in! 



#digitechfutures


