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Maximising ucas
resources for 2025 
discovery events 
and beyond
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IN THE NEXT 
HOUR 

1. Hear the latest findings from UCAS showing insight on 
what physical engagement strategies students 
remember and find useful 

2. Signpost to all UCAS’s useful resources to support you 
to train your ambassadors  

3. 2026 cycle support 

Three things from you; 

1. One thing you didn’t know

2. One thing you will try differently

3. One thing UCAS can do to support you prepare your 
ambassadors 
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2024 Ucas
events in 
numbers 

Over 140k attendees

at our last full round of 
2024 UCAS Discovery 

events

Over 40 events

Took place across various 
regions throughout the 

UK

Over 3,720 schools

attended our UCAS 
Discovery events

Over 260 Universities and 
Colleges 

showcasing their course 
portfolio 

Over 178 average 
connections 

On average over 435 leads 
were generated per 

exhibitor at premium 
events +12% overall

77% application 
conversion 

attendees go on to apply 
after attending a UCAS 

Discovery event 
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• Explore the effectiveness of university 

prospectuses, focusing on formats and 

audience impact.

• Evaluate physical engagement strategies at 

UCAS Discovery events, including stands, 

campaigns, and staff interactions.

• Aim to establish best practices for universities 

to enhance recruitment event presence. 

RESEARCHING A BENCHMARK 
FOR ENGAGEMENT AT UCAS 
EVENTS AND BEYOND
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The Power of
UNIVERSITY AMBASSADORS

The Value of 
Personalisatio

n

The Impact of 
Meaningful 
Giveaways



The Power of 
UNIVERSITY 
AMBASSADOR
S 
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Empowering 
UNIVERSITY 
Advisers with 
Relevant ToolsHigh proportion of respondents (37%) not yet committed to going to 

university. 

Students value personal insights from knowledgeable advisers over flashy 

marketing materials. Almost all (96%) described their interactions with 

university ambassadors at the Discovery Days as excellent or good. 90% felt 

the information they were provided with was clear and useful. 

While University advisers provide personalised information, in many cases, 

they must refer students back to university websites, an approach that can be 

frustrating for attendees seeking immediate, in-depth answers on specific 

programs or facilities. 
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The Impact of 
of Meaningful 
Meaningful 
Giveaways
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STAND-OUT 
GIVEAWAYS ARE 
ARE THE 
INFORMATION 
RECEIVED

Three-quarters said that attending the discovery event had influenced 
which universities they were considering

64% said the information and giveaways received had influenced which 
university to attend. 

While freebies are a conversation starter, the real value to prospective 
students is the information they receive about courses, universities or the 
application process.

Prospectuses or brochures (86%) were the most common giveaways and 
for the majority (65%) these were considered the most valuable type of 
giveaway

Results in the post event survey were lower (82% satisfied, including just 
26% very satisfied). This may suggest that when respondents had time to 
review materials in detail, they have not met initial expectations. 



The Value of 
Personalisation
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STUDENTS WANT 
PERSONALISED 
CONTENT • Prospective students expect a tailored experience, and 

personalisation is increasingly central to effective recruitment. 

• 93% of students expressed a preference for personalised 
content  

• Email is the preferred delivery although there are high 
expectations of what and how much personalised content will be 
received in return for providing their email address.

• Student will follow up with you - post event, 93% had followed up 
with at least one organisation or university they spoke to at UCAS 
discovery 99% of these follow-ups were visits to the website 

• Implement a structured follow-up campaign, capitalising on the 
93% follow-up rate. 
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MAXIMISING 
UCAS 
RESOURCES 

Public



Security marking: PUBLIC/INTERNAL USE ONLY/CONFIDENTIAL
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Your support on Subject Spotlights. 

https://www.ucas.com/advisers/help-and-training/springpod
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Build your profile. Favourite as you 
go. 
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Build your profile. Favourite as you 
go. 
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Build your RESOURCES. Favourite as 
you go. 
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1

2

3

Career quiz and Careers Adviser at every event 
on the UCAS stand

Access virtual work experience and university 
course tasters at the UCAS stand or Springpod 
stand (Manchester, London & Birmingham) 

Live and on demand talk programme running 
through the day covering Careers advise with all 
their options explained, a guide to apprenticeship 
opportunities, UCAS application and personal 
statement tips

What support is 
available in 
event? 



Individual 
needs 
pages

Link to the individual 
needs pages

http://www.ucas.com/undergraduate/applying-university/individual-needs
http://www.ucas.com/undergraduate/applying-university/individual-needs
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Register and explore UCAS Hub 

Download our resources

Identify 3 tools to signpost students to

3 actions for you 



INTERNATIONALSecurity marking: PUBLIC

16 75 360+400 130

39 5 113 30,000+

67858 

15 February 2025
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KEY CHANGES for 
2026
Are you ready? 

Public
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ycle

 

Updates apply only from the 2026 cycle; deadlines for the 2025 entry dates remain unchanged.

January 2026

Equal Consideration Deadline will 
be Wednesday 14 January 2026.

March 2026

UCAS is reintroducing the end-of-
March advisory deadline.

May 2026

The reject-by-default deadline is 
set for 13 May 2026.
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Why do you want 
to study this 

course or 
subject?

1

How have your 
qualifications 
and studies 

helped you to 
prepare for this 

course or subject
2

What else have 
you done to 

prepare outside 
of education, and 

why are these 
experiences 

useful?

3

Personal Statement for 2026

Secur it y mar king:  PUBLIC
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▪ show passion, 
curiosity and 
knowledge.

▪ evidence 
relevant skills 
and potential.

▪ communicate 
genuine interest 
and a desire to 
learn more.It
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to
:

▪ by providing a 
scaffold

▪ prompts to link 
academic, extra-
curricular and 
other 
experiences to 
their chosen 
area(s) of study.
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▪ the important 
thing is to explain 
why they're 
including it and 
what they've 
learned from it.

▪ the statement will 
still be reviewed 
as one piece.

▪ there's no right or 
wrong.
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PERSONAL STATEMET – THE purpose 
remains clear
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What about character count? 

15 February 2025

4,000-total character 
count split across 

sections.

Minimum character 
count 350 characters 

per section. 

Character count will 
be clearly labelled on 

screen.

Don’t waste 
characters listing 

grades and subjects. 

Don’t repeat  
information across  

sections.
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In person work 
experience 

Blogs & vlogs
Positions of 

responsibility 
Projects or 

essays
Mentoring 

Virtual work 
experience 

Documentaries Awards Books Tutoring 

Work shadowing Podcasts Challenges Influencers 
Online subject 

courses 

Paid 
employment 

TED Talks 
Personal life 
experiences 

Hobbies Trips or visits 

Volunteering Articles 
Work based 

learning / 
training 

Clubs Competitions

Examples of evidence
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Personal statement 2026 cycle 
support 

• Information, advice and guidance
• What you need to know video
• Resources for internal staff training
• Classroom resources
• Checklists 
• Poster
• FAQs

https://www.ucas.com/advisers/help-and-training/guides-resources-and-training/pre-application-support/personal-statements-2026-entry-onwards
https://www.ucas.com/advisers/help-and-training/guides-resources-and-training/pre-application-support/personal-statements-2026-entry-onwards
https://www.ucas.com/advisers/help-and-training/guides-resources-and-training/pre-application-support/personal-statements-2026-entry-onwards
https://www.ucas.com/advisers/help-and-training/guides-resources-and-training/pre-application-support/personal-statements-2026-entry-onwards/personal-statement-2026-entry-classroom-resources
https://www.ucas.com/advisers/help-and-training/guides-resources-and-training/pre-application-support/personal-statements-2026-entry-onwards/personal-statement-2026-entry-classroom-resources
https://www.ucas.com/file/955926/download?token=zZwvJk9c
https://www.ucas.com/advisers/help-and-training/guides-resources-and-training/pre-application-support/personal-statements-2026-entry-onwards
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www.ucas.com/advisers

• Application Presentations

• Resources for parents

• Your guide to UCAS Hub 

• The adviser guide

• Newsletters

• Adviser lives webinars 

• On demand online training 

https://www.ucas.com/advisers/help-and-training/toolkits/2025-cycle-toolkit
https://www.ucas.com/advisers/help-and-training/toolkits/2025-cycle-toolkit
https://www.ucas.com/advisers/help-and-training/guides-resources-and-training/tools-and-resources-help-you/your-guide-ucas-hub
https://www.ucas.com/advisers/help-and-training/toolkits/2025-cycle-toolkit
https://www.ucas.com/forms/sign-adviser-updates
https://www.ucas.com/advisers/news/adviser-lives
https://www.ucas.com/advisers/help-and-training/guides-resources-and-training/tools-and-resources-help-you/digital-training-support-you
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www.ucas.com/parents-signup

• Key dates & application journey

• Parent, Guardian and Carer Guide

• Parents newsletter 

• Clearing Guide 

• Apprenticeship guide

• Student finance & accommodation
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1

2

3

One thing you didn’t know  

One thing you will try differently 

One thing UCAS can do to support 
you to prepare your ambassadors 

we want to hear 
from you
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